T he first interaction with a potential romantic partner is a crucial moment. The impressions that form from these first interactions can have a lasting impact on the social dynamic. Researchers have demonstrated that the formation of first impressions is an automatic process, sometimes occurring without conscious awareness (Todorov & Porter, 2014) . These initial evaluations then influence later judgments about an individual (Kahneman, 2011) . Expectations regarding a social interaction begin to form at first sight. The physical characteristics of an initiator, including facial cues, are an important component of the preliminary evaluation of an initiator and can be a strong determinant in a recipient's willingness to pursue further interaction (Schröder-Abé, Rentzsch, Asendorpf, & Penke, 2016) . Another important determinant of the expectations for a social interaction is the opening line used to initiate the interaction. Bale, Morrison, and Caryl (2006) suggested that opening lines are important because they can serve as a form of display, providing information about the qualities that an initiator possesses. Because social interactions are influenced
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by both the initial visual and verbal interactions, the present study explored the interaction between facial attractiveness and expected opening line usage.
Conversation initiators often rely on opening gambits, informally known as pickup lines, to begin social interactions. Opening gambits are typically viewed as being direct, innocuous, and flippant (Cunningham, 1989) . Direct opening gambits are statements or questions that explicitly demonstrate an individual's intention to a recipient such as, "Hey beautiful, how are you today? Would you like to go out for a cup of coffee?" Innocuous opening gambits are statements or questions that could be considered open ended. For example, "Hey, I'm new around here, where's your favorite place?" Innocuous gambits typically do not directly display affection or romantic intent, but they do display one's interest in engaging a recipient in conversation (Lewandowski, Jr., Ciarocco, Pettenato, & Stephan, 2012) . Finally, flippant opening gambits are the stereotypical pick-up lines that could be interpreted as cute or funny (Lewandowski et al., 2012) . An example of a flippant pick up line is, "Do you know how much a polar bear weighs? Enough to break the ice. Hi, I'm (insert name here)." (For additional examples of opening gambits, see the Appendix).
Although the choice of opening gambit provides information about an initiator, mate selection information is provided even before the first words are spoken as a recipient evaluates the attractiveness of the initiator. Attractiveness is often considered a socially constructed quality assigned to individuals based on their apparent traits and other's perceptions of them. Within the context of the present study, being considered attractive would imply that an individual is visually appealing to others. Generally, attractiveness ratings are developed based on distinct physical features. Classic research has found that physically attractive individuals receive more favorable social encounters than individuals who are considered less attractive (Adams, 1977) . Recent research has identified important social consequences of attractiveness such as higher career success rates, more romantic interactions, and others' subjective views of the attractive individual as possessing other positive, high quality traits (Little, Jones, & DeBruine, 2011) . More attractive people have higher ratings of self-confidence and often display an extroverted personality (Talamas, Mavor, & Perrett, 2016) . Surprisingly, this extroverted trait can be determined after only 50 ms of exposure to a face (Talamas et al., 2016) . Although many factors influence attractiveness, the current study focused specifically on facial attractiveness.
Facial attractiveness is dependent on certain facial cues and traits that are readily identified and analyzed by an evaluator, and the characteristics associated with an attractive face are generally agreed upon across cultures and individuals (Little, 2014) . The discrimination of physical factors involved in the mate-selection process may trace back to increased reproductive fitness associated with success in finding mates fit to reproduce. Feminine facial qualities such as large eyes, smooth skin, and big lips are seen as attractive because these are indicators of female fertility (Meltzer, McNulty, Jackson, & Karney, 2014) . Other facial features that have an evolutionary impact on mate selection are youthful attributes, weight cues, facial coloration, averageness, symmetry, and masculinity or femininity (Little, 2014) . Within this evolutionary view, people value attractive qualities in mates primarily because these qualities act as indicators of good genetics. Individuals who possess these genes have an increased potential for reproductive success (Little, 2014 ). An initial evaluation of facial characteristics provides information regarding this potential reproductive fitness.
In addition to potential evolutionary benefits, attractive individuals have also been found to be more successful than less attractive individuals in inducing positive social encounters (Adams, 1977) . This suggests that attractive individuals are perceived to possess personality traits or social behaviors that influence others around them, resulting in higher ratings of likability, agreeableness, and desirability. This tendency for a single observation to influence multiple judgments is an example of exaggerated emotional coherence, commonly referred to as the halo effect (Kahneman, 2011) . The halo effect is a cognitive bias in which the overall opinion of one dimension of a person influences beliefs about other traits relative to that individual. This bias has the ability to influence a recipient's perception of an approaching individual in a social encounter by exaggerating the reliability of evaluations. If a target perceives an approaching individual as attractive, based on facial characteristics, the opening gambit the recipient receives could be viewed as more desirable or attractive due to the initiator's physical appearance. The role of expectations created by facial attractiveness is an important aspect in the formation of novel impressions, as well as the social norms of attractiveness and the success of intuitive analysis of an individual.
The facial attractiveness of a relationship initiator may be an influential factor in the development of expectations for the social interaction. Previous research has shown that the more attractive that individuals are perceived to be, the more often they are paired with a direct opening gambit (Cooper, O'Donnell, Caryl, Morrison, & Bale, 2007) . Men who are perceived as more dominant and attractive than average have been found to prefer using direct style opening gambits (Ahmetoglu & Swami, 2012) . Men who are perceived as less attractive are generally paired with either innocuous or flippant opening gambits (Ahmetoglu & Swami, 2012) . Including facial attractiveness, the physical appearance of a woman can also influence a man's choice of opening gambit style during a social encounter. Men are more likely to select a direct opening gambit for women who they perceive to be more physically attractive. In contrast, women with lower attractiveness ratings frequently receive innocuous or flippant style opening gambits (Wade, Butrie, & Hoffman, 2009) . Along with perceived attractiveness, women who are seen as fit (e.g., having a slim body size) are seen as more attractive than those who are perceived as less fit (Swami et al., 2010) . Women with lower attractiveness ratings frequently receive innocuous or flippant style opening gambits (Wade et al., 2009) .
Men tend to be influenced by halo effects more often than women when rating attractiveness (Lorenzo, Biesanz, & Human, 2010) . Within the halo effect, dialogue from attractive individuals could be seen as more competent and influential, simply due to their desirable physical characteristics. Lammers, Davis, Davidson, and Hogue (2016) found that, with a single headshot photograph, a person can decide whether someone is attractive or not. Adams (2012) demonstrated the impact of first impressions on a single head shot by cropping a picture to include just face and hair. This research found that desirable traits positively correlated with attractiveness ratings.
Direct opening gambits are not only associated with higher levels of physical attractiveness, but they are also found to be more effective in capturing a potential mate's attention. Research has shown that men prefer more attractive women to use direct opening gambits when approaching them (Wade et al., 2009 ). Examples of lines men found more effective were "Want to go watch a movie tonight?" "Want to hang out later?" and "Want to go to a bar later?" Thus, results have demonstrated that direct opening gambits were more effective in capturing the attention of a potential mate, compared to the other opening gambit styles.
Although previous research has examined receptivity to lines used by people of differing levels of attractiveness, the current study set out to investigate the recipients' expectations regarding the type of opening gambit that would be used by initiators with varying ratings of attractiveness. Expectations tend to shape the initial reactions to social interactions. Understanding how attractiveness influences a person's expectations regarding how a person would initiate a social interaction is an important step in developing an understanding of receptivity to different styles of relationship initiation. The primary hypothesis for the current study predicted that more attractive individuals would be expected to use a direct style of opening gambit. A secondary hypothesis predicted that less attractive individuals would be expected to present an innocuous or flippant style of opening gambit significantly more than a direct style of opening gambit.
Method Participants
Participants involved in this study were 121 undergraduate students from the sponsoring university. Participants were recruited through social media sites such as Facebook, GroupMe, and Twitter, as well as an online participant pool hosted by Sona Systems. Sixty-three participants who were enrolled in psychology courses at the University of Central Arkansas registered for the study through the Sona participant pool. The remainder of the participants (n = 58) chose to participate through email or social media invitations.
Participants ranged from 18 to 51 years of age, with a mean of 20.90 years (SD = 3.62). Eighty-six participants were women (71.1% of the sample; 1 participant did not report gender). Thirty-two participants reported an exclusive or predominant sexual attraction to women, 86 reported an exclusive or predominant attraction for men, and two reported an equal attraction to men and women (1 participant did not report sexual attraction). The two participants reporting a mixed attraction were given participation credit without completing the opening gambit or stimulus ranking tasks due to uncertainty about which stimuli to present during the task. The only demographics collected were age, gender, and the participant's self-reported sexual attraction. No information was collected regarding participant race or ethnicity.
Participants recruited through the Sona participant pool received one research credit for completing the study. Depending on the participant's course instructor, Sona credits were exchanged for course points. All procedures were approved by the Institutional Review Board of the University of Central Arkansas. Participant interactions were in accordance with the ethical standards and code of conduct for psychologists (American Psychological Association, 2017) .
The size of the sample was driven by the demographics of the undergraduate psychology program at our institution and the constraints of the class project. Due to the novel procedure created for this study and lack of time in the course to conduct a pilot study, prior information on the standard deviation for the opening gambit ratings task was not available to conduct a priori power analyses to determine the ideal sample size. Instead, the sample size was determined by: (a) the time available to run the study (4 weeks) and (b) the goal of collecting responses from at least 30 men (approximately 72% of the students enrolled in psychology courses at the University of Central Arkansas are women).
Materials
All materials were presented online. The online survey was developed and distributed using the Qualtrics web platform. The online survey included (a) the informed consent form, (b) demographic questions on gender, age, and participants' reported sexual preference, (c) the opening gambit selection task, (d) an attractiveness rating task, and (e) a debriefing statement.
Opening gambit selection. The 15 opening gambits used in this study were developed through a multistep process. This project was completed as part of an undergraduate research methods laboratory class. The first assignment for the 12 members of the research class was to identify a list of opening gambits from their personal experience. This activity resulted in an initial list of 95 opening gambits that the class members had either used themselves, heard others use, or had personally been presented in real-world encounters. Rather than using existing opening gambits from the published literature, this approach was selected in order to generate a novel set of gambits that were modern and relevant to the participant pool, as well as to give the class the experience of generating items for a research study.
The 95-item list was trimmed down to the final 15 items shown in the Appendix through several steps. First, the research team separated into four groups of three people each to categorize each gambit as direct, innocuous, or flippant. All four groups agreed on the categorization of 72 of the 95 (76%) opening gambits on this first independent ranking. The groups then separately reviewed the 23 gambits that did not have a consensus type and recategorized these. Groups were not told how the other groups originally categorized these gambits. This second round of categorization resulted in agreement on 86 of the 95 gambits (91%). A final category determination was made by the entire research group, resulting in 100% agreement for the 95 opening gambits. Next, the four groups of students selected their top 10 gambits in each of the three categories. At this point, any gambit that was not identified in the top 10 for its category by at least one group was removed from further consideration. Finally, each of the 12 members of the class independently identified their top five gambits in each category using an online Excel sheet. The five gambits for each category that were most often selected in the top five grouping by the research class members were retained for use in this study. All 15 of these items had unanimous agreement during the first round of categorization. The list of opening gambits, and their classification type, are shown in the Appendix. Facial stimuli. The photographs presented to participants during the study were chosen from the Chicago Face Database (Ma, Correll, & Wittenbrink, 2015) . The Chicago Face Database provides standardized photographs of male and female faces of varying race and ages. Stimuli used for the study were selected based on standardized attractiveness scores and race. All stimuli selected showed a neutral facial expression because previous research supported the neutral or happy faces as being viewed as more attractive (Mueser, Grau, Sussman, & Rosen, 1984) . Neutral and happy facial expressions were not shown to differ in physical attractiveness ratings in the Mueser and colleagues study (1984) . Although the Chicago Face Database scores stimuli on a variety of dimensions, only the attractiveness ratings of male and female models between the ages of 19 and 26 were evaluated for this study. The research team selected five photographs of women rated more attractive and five photographs of women who were rated less attractive. The same method was replicated for the pictures of men used in the study.
Ratings for the men and women in the Chicago Face Database were based on a 9-point Likert-type scale from 1 (unattractive) to 9 (highly attractive). For both the attractive rated pictures of women and men, the highest ranked stimulus for each race was selected. These ratings were between 3.8 to 5 for men and 4.7 to 5.4 for women. The less attractive stimuli were selected from the lowest Likert scaled scores on attractiveness for each race for both men and women. These ratings were between 1.7 and 2.2. The races of the models presented in the stimuli included three White women and men, three Black women and men, two Latino women and men, and two Asian women and men. The distribution of race for the racial stimuli was selected based on the demographics of the host university where the majority races are White and Black. Asian and Latino faces were included to ensure diversity of the sample stimuli. = 3.32, p = .14, η p 2 = .21. These statistical differences confirmed that the low and high attractiveness stimuli did differ in terms of attractiveness and that there were no systematic differences across the four races represented.
A similar 2 (gender of model) x 2 (high/ low attractiveness) x 4 (race of model) ANOVA explored differences in age across the stimuli. This test found no difference in age across gender Opening gambit multiple-choice. Participants were shown either the five men or the five women, depending on the participants' reported sexual preference. Because the stimulus type shown to participants was determined based on self-reported sexual preference and not the participants reported gender, we classified participant responses based on the target stimulus gender throughout the results and discussion. Each stimulus headshot was presented five times, each time with three different opening gambits, one of each opening gambit type (direct, flippant, and innocuous). The opening gambits and the opening gambit triplicates that were shown to participants are shown in the Appendix. Each of the 10 stimuli (5 attractive and 5 less attractive) was shown five times, for a total of 50 trials. Order of presentation was randomized across participants. Participants were asked to select the gambit they thought the person in the photo would most likely use.
Attractiveness rating. To verify that participants viewed the facial attractiveness of the facial stimuli differently across conditions, each of the 10 photographs within a sex was presented to participants with a Likert-type scale ranging from 0 (unattractive) to 5 (extremely attractive). Participants indicated the level of attractiveness that they thought best described the pictured individual. The full materials for this study are available for review/download from the Open Science Framework: https://osf. io/yf6zt/ Procedure Participants completed the study in a location of their choosing. All materials were presented online. The survey required approximately 15 minutes to complete. Participants were supplied with an informed consent cover letter at the beginning of the study. Participants who accepted the informed consent were then asked to answer questions about their age, gender (woman, man, or other), and self-reported sexual preference ("I am exclusively or predominantly interested in women," "I am equally interested in women and men," and "I am exclusively or predominantly interested in men"). Participants then completed the opening gambit selection task followed by the stimulus ratings task. The procedures were the same for each participant regardless of gender or their reported sexual preference, with the only difference being that those who reported a primary interest in women were shown the pictures of women while those who reported a primary interest in men were shown the pictures of men. After the opening gambit selection task, participants completed the attractiveness rating task. The order of presentation of stimuli was randomized within both the opening gambit selection and the stimulus rating tasks. Once participants completed the survey, they were presented with a debriefing statement.
Results
A total of 121 women and men participated in our research study. We excluded five participants due to incomplete participation or reporting an equal sexual attraction to women and men. Eightythree of the 86 women in the sample reported an exclusive or predominant sexual attraction to men (96.51%), one reported an exclusive or predominant attraction to women, and two reported an equal attraction to both. Of the 34 men who participated in the study, 31 reported an exclusive or predominant sexual attraction to women and three reported an exclusive or predominant attraction to men (91.18%). Two participants reported an equal preference between men and women. Participants' reported sexual preference was not included as a variable in the analyses due to the small number of same-sex preference reported by participants (only 6 of the 121 participants, 4.96% of the sample).
Stimuli Ratings
To evaluate the effectiveness of the attractiveness intervention across facial stimulus type, a general measure of attractiveness was calculated by summing the ratings for the five pictures in the more attractive and less attractive categories. Possible total attractiveness scores for each participant ranged from 0 to 25. The mean total attractiveness score for the attractive pictures of women was 15.13 (SD = 5.37). The mean total attractiveness for the less attractive pictures of women was 3.97 (SD = 3.06). For the pictures of men, the mean total ratings for the attractive and less attractive stimuli were 14.64 (SD = 4.56) and 3.26 (SD = 3.24), respectively. Differences between these groups were evaluated using a 2 (attractive or less attractive; within-subject) x 2 (target stimulus gender, men or women; between-subject) mixed-measures ANOVA. This test found a main effect of picture type (attractive or less attractive), F(1, 116) = 694.68, Figure  1 show the clear separation in attractiveness ratings across the attractive and less attractive stimuli types.
Opening Gambits and Attractiveness
The main hypotheses for this study were evaluated using three repeated-measures ANOVAs, one for each opening gambit type (flippant, direct, and innocuous). The separate analyses were required due to the dependent nature of the gambit selection activity. Because participants were forced to select one of the three gambit types on each of the 50 questions, omnibus tests including stimulus type (attractive or less attractive), stimulus attraction (men or women), and participant gender (woman or man) always resulted in a nonsignificant difference due to the identical means across the levels of these groups. All follow-up testing used Bonferroni corrected pairwise comparisons.
FIGURE 2
Total number of selections across the three opening gambit types for the attractive and less attractive stimuli. The horizontal reference bar indicates the middle of the scale (7.5) and is included for easier comparison across Figures 2 and 3.
FIGURE 1
The average total attractiveness ratings across stimulus types (less attractive, attractive) and the target stimulus gender (men or women). Participants with an exclusive or predominant attraction to men rated the pictures of men. Participants with an exclusive or predominant attraction to women rated the pictures of women. 
Hypothesis 1
The first hypothesis stated that attractive individuals would use direct opening gambits more than less attractive individuals. This hypothesis was evaluated using a repeated-measures ANOVA with target stimulus gender (men, women; between-subject) and stimulus type (attractive, less attractive; withinsubject) as the independent variables and number of selections of the direct opening gambit as the dependent variable. The mean number of times the direct line was selected for the attractive stimuli A series of t tests explored the significant interaction between target stimulus gender and attractiveness. Two dependent-samples t tests compared expected usage for attractive compared to unattractive men and for attractive compared to unattractive women. Expected usage of direct gambits by attractive (M = 8.23, SD = 4.04) and unattractive (M = 5.97, SD = 3.38) women differed significantly, t(30) = 2.07, p = .047, d = 0.53. A significant difference was also observed between attractive (M = 11.79, SD = 2.44) and unattractive (M = 5.93, SD = 2.68) men, t(84) = 14.09, p < .001, d = 2.29. A visual comparison of the mean difference in expected gambit usage by attractiveness suggests that level of attractiveness had a larger effect on the expected usage of direct gambits by the pictured men than it did the pictured women.
Two independent-samples t tests evaluated the difference in expected direct gambit usage between the pictured men and women for each of the attractiveness types. The expected usage of direct opening gambits by the pictured men and women did not differ for the less attractive stimuli (women: M = 5.97, SD = 3.38; men: M = 5.93, SD = 2.68), t(114) = .06, p = .95, d = 0.01. For the attractive stimuli, the mean expected usage of direct opening gambits for both men and women were higher than that observed for the less attractive stimuli (as indicated by the dependent measures t tests described in the preceding paragraph), but this difference was much greater for the men than the women (men: M = 11.26, SD = 2.44; women: M = 8.23, SD = 4.04), t(114) = -5.77, p < .001, d = -0.94.
Although Hypothesis 1 was specifically about the increased usage of direct lines based on level of attractiveness, the hypothesis implies decreased usage in innocuous and flippant lines by attractive individuals compared to unattractive persons. Separate repeated-measures ANOVAs were used to explore differences in expected opening gambit usage between stimulus type (attractive, less attractive) and target stimulus gender (men, women; between-subject) for the innocuous and flippant opening gambits. For the innocuous lines, a main effect was observed for both stimulus type Figure 3 for the expected differences in usage of flippant lines by less attractive and attractive women and men. Overall, the analysis of this interaction suggests that unattractive men are expected to use flippant opening gambits more than women, regardless of attractiveness level, or attractive men.
Hypothesis 2
The second hypothesis proposed that less attractive individuals would be predicted to present an innocuous or flippant opening gambit significantly more than a direct opening gambit. This hypothesis was evaluated using a repeated-measures ANOVA with gambit type (3 levels) as the independent variable and expected number of times each type of gambit was expected to be used as the dependent variable. This test only used the ratings for the less attractive stimuli in order to be consistent with the hypothesis. The main effect of gambit type was significant, F(2, 114) = 51.88, p < .001, η p 2 = .48. The mean number of times each of the three opening gambits were selected was: flippant: M = 7.28, SD = 4.35; innocuous: M = 11.75, SD = 4.55; and direct: M = 5.94, SD = 2.87. Follow-up dependent measures t tests found significant differences between all pairings of the three gambit types: funny-innocuous, t(115) = 5.75, p < .001, d = .53; funny-direct, t(115) = 2.49, p = .14, d = .24; innocuous-direct, t(115) = 10.01, p < .001, d = .94.
Although Hypothesis 2 focused specifically on the expectations for the less attractive stimuli, we analyzed differences in the expectations for the three opening gambit types for the attractive stimuli as well. Extending Hypothesis 2, we expected that attractive individuals would use direct opening gambits more often than flippant or innocuous. The mean expected usage for the three opening gambit types for the more attractive stimuli were: flippant: M = 4.62, SD = 2.25; innocuous: M = 9.64, SD = 3.01; and direct: M = 10.84, SD = 3.33. These differences were statistically significant, F(2, 114) = 161.73, p < .001, η p 2 = .74. Follow-up pairwise testing with dependent-measures t tests found significant differences between the means for all three gambit types: funny-innocuous, t(115) = -12.72, p < .001, d = -1.21; funny-direct, t(115) = -14.27, p < .001, d = -1.36; innocuous-direct, t(115) = -2.17, p = .03, d = -0.20.
Discussion
Expectations often shape how people respond to different social interactions. Because attractiveness is one of the first characteristics people notice in others, expectations tied to physical attractiveness can be some of the most important in shaping social behavior. The purpose of this project was to investigate the effects of perceived attractiveness on opening gambit expectations. Results from the study showed that attractive people, overall, were expected to use direct opening gambits (Hypothesis 1; top panel of Figure 2 ). People rated as less attractive were expected to employ innocuous opening gambits, with some support for flippant lines (Hypothesis 2; middle and bottom panels of Figure  2 ). However, these expectations were dependent
FIGURE 3
The mean number of times that each opening gambit style was selected for the attractive (top panel) and less attractive (bottom panel) stimuli by target stimulus gender. The horizontal reference bar indicates the middle of the scale (7.5) and is included for easier comparison across Figures 2 and 3 . on the gender of the stimulus target. Attractive men were expected to use direct gambits more often than unattractive men, but the difference in direct opening gambit usage did not differ across the pictured attractive and unattractive women. When the sample stimulus was an attractive woman, participants expected the model to use innocuous opening gambits most often. When the sample stimulus was a man, however, participants selected the direct opening gambit as the most expected opening gambit. This interaction was different for the less attractive stimuli. Less attractive men were expected to use flippant lines more often than less attractive women, but innocuous lines were selected most often for both sexes. Although flippant opening gambits are the stereotype for pickup lines, these opening gambit types were the least expected for three of the four groups. The exception being that less attractive pictures of men were expected to be paired with flippant lines more than direct lines. The results from our study give researchers insight on the intuitive nature of humans' perceptions of others in a social context. Based on characteristics of the initiator, participants had specific expectations. Attractive men were expected to use direct opening gambits, but attractive women were expected to use innocuous lines (later in this discussion, we discuss the importance of exploring the very likely impact of local culture on these expectations). People tend to be most comfortable when their expectations for social situations are met. This research clarified what the expectations are for people's initiation of social interactions based on how their level of attractiveness is judged. The findings have implications for understanding social stereotyping and discrimination factors among across groups and individuals. An important consideration of the current study is the application of the Expectancy Violations Theory (EVT). The EVT is an interpersonal communication theory that suggests positive expectancy violations can result in more favorable outcomes than expectancy confirmations (Burgoon, 2016) . In the context of the current research, the EVT theory might suggest that less attractive individuals using direct opening gambits would be a violation of the social expectation, which may result in improved social outcomes.
Opening gambit expectations may similarly lead to self-fulfilling prophecies in how people respond to and initiate social interactions (Downey, Freitas, Michaelis, & Khouri, 1998) . When approached by someone that is perceived to be attractive, the individual being approached may unconsciously signal more openness to the social interaction (orienting toward the individual, increased eye contact). The initiator would then perceive less threat in the social interaction, responding with a more direct opening line. Thus, the initator expected a direct approach from an attractrive individual and behaved in a way that engendered this type of behavior. At the same time, a person who self-perceives as less attractive may nervously approach the social interaction, creating discomfort in the recipient, and thus resulting in unintended withdrawal signals (e.g., orienting away from the participant, decreased eye contact). In both of these examples, the expectations of the initiator and the recipient influence the social interaction, even before verbal exchange begins.
Due to the possibility that the observed expectancies may be involved in interpersonal self-fulfilling prophecies or expectancy violations, a particularly important line of future research should explore the impact of violating the expectation based on facial attractiveness. For example, what is the impact of a less attractive individual using a direct opening gambit (contrary to expectations) or an attractive person using a flippant or innocuous gambit? Would a lack of congruence between expectation and behavior have a detrimental effect on the development of the relationship? Although the goals of the current study were to describe the interaction between facial attractiveness and opening gambit expectations, future research needs to directly explore questions about how these expectations develop, how they might impact social interactions, and how violations of these expectations impact the social dynamics.
Future research should also examine other traits that might influence the opening gambit expectations. Candidate physical traits may be shoulder-to-waist ratios for men, and waist-to-hip ratios for women (Kościński, 2014) . Nonphysical factors that may impact the expectations of opening gambits include personality factors or economic status, thus future research would benefit from the investigation of these variables as well. Additionally, racial and ethnic background of the models and participants could be important variables. Although models from different racial backgrounds were used, these data were not analyzed along this dimension. No racial information was collected for participants. Future studies should include these variables, as well as seek a diverse sampling population because cultural context is likely an influence on opening gambit expectations and receptivity. As mentioned in the study, social context plays an important role in the selection of opening gambits, and future research should examine the association between the different styles of gambits and different environments and social situations. There were several limitations to this study. First, we excluded participants who reported an equal stimulus sexual attraction to men and women. These participants were excluded because it was unclear which set of stimuli they should be shown. Future research should include these participants, providing either a mixed set of stimuli or asking them to identify five attractive or five less attractive stimuli (independent of sex) for use in the study. Similarly, recruiting a sample that includes more participants with nonheterosexual preferences would allow for an exploration of differences in expectations across sexual preference categories. Finally, we did not ask participants for information regarding their racial or ethnic background. It is possible that expectations differ across these categories, and this should be explored in future work.
This study provided an important unexplored component to current literature in the field of social psychology by demonstrating a critical correlation between facial attractiveness and social stereotypes. In addition, the findings of the current study gave further insight to the mate-selection process and the impressive ability to form intuitive expectations of others' manifested behaviors based on their perceived ratings of facial attractiveness. These expectations in the social context can control how recipients perceive initiators based on the initiators' social attractiveness. These perceptions may then influence recipients' willingness to engage with these individuals. This project created a descriptive foundation for additional research into the psychological factors involved in initiating social interactions as well as new insights into how attractiveness influences social expectations.
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